


These programs are partially based on “utilization of health care”. Therefore many small
businesses (particularly those that employ a fairly healthy workforce) tend to see 2
months premiums or more refunded back to them at year’s end. Should the inverse
happen and the group depletes the entire claims fund, employers are 100% protected
by the stop-loss policy on all claims over the annual funded amount.

Advantages of Level Funding

First and foremost, businesses do not have to pay premiums which are based on
community rates, which might be higher than a specific employer group’s risk. Instead,
an employer only pays the actual claims, along with an additional administrative fee.
Another benefit of level funding is that if all the money you set aside each month to
cover claims is not used, you will receive a refund at the end of the year from the
surplus. This is money that under a traditional plan would be forever gone regardless
of your actual medical use. Additionally, many level funding plans provide detailed
reporting on utilization trends giving you important information on where employees
may be causing overspending (such as unnecessary use of emergency room visits
instead of urgent care).

For more information on level funded health plans,

feel free to contact LevelFunded Health online at LevelFunded.com
or give them a call at 1-888-451-3700.
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